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ABSTRACT

A Study On the operation plan of the

Tourism Portal Site

Seong-jun Lee
Department of Management Information Systems
Graduate School of Business Administration,
Cheju National University

Supervised By Professor Keun—-hyung Kim

This Study examined the operation plan on the Tourism Portal
Site. Internet business utilizing internet is expected to be a direct
factor which largely improves productivity of firms engaging in
potal sites.

World Wide Web supports bi—directional communication between
corporations and consumers. In the year of Electronic Commerce,
close relationships with consumers are more emphasized for
corporations.

A Tourism Portal Site 1s a web site or other service providing an

inital point of entry to the web.
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Portals typically offer a broad array of resource or services
such as e-mall, on-line shopping, discussion forums, and tools
locating information.

This paper applies a 3C-D-T Business Website Analysis
Framework, and it iIs contents, community, commerce, design,
technology.

And it analyzes by using AHP(Analytic Hierachy Process) which
3C_D_T factors are and what the relative weight of these factors
is. In addition, the paper presents which factors are on the rise
after now.

3C_D_T Is Contents, Community, Commerce, Design,
Technology.

This research is the first to empirical test the causal relationships
in portal site. The model of 3C_D-T is tested here using data
from 24 samples.

This study presents the suggestion that the operation plan on
the Tourism Portal Site must concentrate on the important

contents factors.
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