=
LI

i

PRS2 FHKER

kS Ad-5 7] o

BINKER KBk

BAKEEH
Ak BR =

2001 H

rJ

o

rO



ff g #HK RMP
IS

i e BIOEE WMEEBEM wxoe=z R#RHET

20014 124

AkBRE S BIGE LB wms RS
BEAEEER
ES =
ES 8

B KRR KB

20015 12 R



A Study on The Folk Village Motives

Kyoung-Mi So

(Supervised by professor Sang—-Hoon Oh)

A THESIS SUBMITTED IN PARTIAL FULFILLIMENT OF
THE REQUIREMENTS FOR THE DEGREE OF MASTER OF
TOURISM MANAGEMENT

DEPARTMENT OF TOURISM MANAGEMENT

GRADUATE SCHOOL
CHEJU NATIONAL UNIVERSITY

2001. 12.



<2 2>
I, Al B s 1
Al 1 A GITEY] HIZD cerrererereremenie s 1
Al 2 A QT ELA] e 4
Al 3 A QT HFE] e 5
O. 9&0}L FF 57|60 T3 o] 2 A FTF o, 7
Al 1 A TFFE )0 TFBF O] E cerrrerriressineisieniisisi s 7
L E7]9] U H B A 7
2. B T]9] TN E B e 11
A 2 A THET|Q FE O] TFA e 20
1. AAEZ @ ALS| Al Z] A B 7] e 20
2. 279 9-5 e - S LHEE gl 5 QR At e 23
3. TRAITF TFTFIE 7] et e 2%
4, TG T] O B e 30
Al 3 A A B TETLEE s 33
Al 4 A AP RS 08 T e 36
1. HIEE O] TR coreereereereitiset i 36
2. METFS 0] P H B3] e 37
3. A QT ZTES F BFELAL oot 41
1. ?ﬂ;}q Eﬁéqu_ 7]./}::]_94 /%]_7& ................................................................. 48
Al 1 A GITEY] FLE] cerrererireieiesi e 48
A 2 TP O] AL e 49

1 7pd el 24



50
ol

ng]

%0

o
al?
X

53

A3 2AEA B

53

o
==o)
xr
i)

o6

R
Njo

56
o6
58
60
60

el

-
o

22
X

nze]
-
T

o

—_—

0

il
1
el
K
_ZE

—_—

o

o

A2 A

Mﬂ
b

N2

I

\.—_mﬂo

61
65
65

69
79

R
1

—

<
7K

e
-

TH
L

A7

A3 A 7t

7]51'%

I

2714

1.

=
[€)

A77bd e A
3. A7Hd me

(e,
R

2.

No
@

Ve

74

t

78

ai
H

R

83



(& &5 2

17
18
-39

2-1> Thomas ¢

2-2) 71

it

< D)

EREE

=
¢}

hya
ar

<

7o

o
B

,?L

gl

%0

A

’

el

2-4) Aty

it

< )

Bl

3-1) AR 74

ST
it

<

95
57

i)

2
il
nzel
-
o

ol
2!

o

59
61

<

63

66
67
68
638

7]_0/] 7—<]—°] H]i’_

7] g] ;‘q.o] }j];ﬂ_

7]9/] 7‘(}0] ]:]]J’_]"[_

&

= B3

4-8) Aol w

ST
it

<

69
70

71

7]9] j].o] H]jﬂ_

72

73



<21 Y E >

15
21

(718 2-2) AAEZ W AFS| AL T A IE 7] s
(¥ 2-3) #7719 d&3 FAl o

23
25
98
99

R4

=
i
=

,w_,.o

)

!

T

(¥ 2-5) Aol= 1

£
&

1 13
a4 =

7N

g

(L 2-7) B3A A= 34

o0
]

B/

(1d 3-1



Abstract

There is no doubt that tourism industry will be spotlighted as a leading
industry in the 21st century. Tourism industry has been recognized as a
fast growing industry politically and economically. Various leisure
activities such as special interest tour and cyber tourism are developing
continuously as the importance of environment and the need of travel is
increasing.

It is prospected that international competition will be deepen in the
future through the development of cultural tourism products in each
country all around the world.

In order to meet this global movements, the hypothesis and
questionnaire are set. up based on the previous study which had been
studied by researchers to understand tourists’ motivation characteristic of
Seongeup Folk Village in Jeju.

The hypothesis are as follows;

I. The tourist visiting motivation of Seongeup Folk Village in Jeju has a
significant difference as an demographical Characteristic.

II. The wvisiting motivation of Seongeup Folk Village in Jeju has a
significant difference as tourists’ type

M. The wvisiting motivation of Seongeup Folk Village in Jeju has an
relationship with Tourists’ Satisfaction.

ANOVA and T-test have been used to identify Hypothesis 1 which is
set up this study. As a result of testing Hypothesis 1, The tourist
visiting motivation of Seongeup Folk Village in Jeju has a significant

difference marriage, age, annual income, occupation, the type of fellow



traveller in demographical factors.

ANOVA and T-test have been used to identify Hypothesis II which is
set up this study. As a result of testing Hypothesis II, there are
significant difference between tourists’ type and the number of visiting,
tourist expense, information acquisition method. Therefore, It is very
important tourism information via the website to promote Seongeup Folk
Village in Jeju as well as to develop cultural tourism in Jeju.

Multiple-regression method has been used to verify Hypothesis I which
1s set up this study. As a result of testing Hypothesis I, there is a
relationship between the tourists’ motives and tourists’ satisfaction in the
tourists” motive factors which means cultural motives of tourists
affecting tourist satisfaction degree when they visit Seongeup Folk Village
in Jeju. It is found that cultural, tourism will be developed if tourists’
cultural needs are satisfied.

The characteristic of Tourists’ motive is studied which is targeted on
tourists who visit Seongeup Folk Village in Jeju which i1s one of
representative tourism resources in Jeju. This study can not be applied to
all cases because this study is focused on only Seongeup Folk Village in

Jeju and has a limitation of the sample.
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